
W R A P B O O K

February Issue Release Party of

January 30th, 2014
6 to 9 pm at



E V E N T  O V E R V I E W

Participating Sponsors:

PLEASE DRINK RESPONSIBLY.

Brazos River 
Pickers

On Thursday, January 30 Houstonia Magazine hosted a spectacular 
event to reveal the latest Rodeo inspired February cover…..

Over 200 guests gathered to participate in a Western Wear 101 
three part class aimed to educate the proper boot fit sponsored by 

Lucchese, Cowboy hat styles, and saddle making.

Houstonia promoted the event using print and digital outlets.  
A re-cap of the event, including a spread of photos, was printed in 

the BeneFetes section of Houstonia’s August issue.



E V E N T  P H O T O S



E V E N T  P H O T O S



E V E N T  P H O T O S



P R O M O T I O N A L  E L E M E N T S :
D I G I T A L

E-Blasts
Dates: 1/15, 1/22

Average Open Rate: 31%
Total Impressions: 5160



P R O M O T I O N A L  E L E M E N T S :
D I G I T A L

Eventbrite Page



P R O M O T I O N A L  E L E M E N T S :
D I G I T A L

Houstonia Facebook Page
Post-event photo album

Impressions: 6731



Event Signage

E V E N T  C O L L A T E R A L



Customized photo booth  
print-outs by DJU Productions

200 Prints

E V E N T  C O L L A T E R A L



D I G I TA L

- E B L A S T  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 5 7 6 0  I M P R E S S I O N S   . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . $ 5 , 4 7 2

- S O C I A L  M E D I A  . . . . . . . . . . . . . . . . . . . . . . . . . 6 7 3 1  I M P R E S S I O N S  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . $ 3 5 0

E V E N T  C O L L AT E R A L

- E V E N T  S I G N A G E ,  D E S I G N ,  A N D  P R I N T I N G  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . $ 5 0 0

E V E N T  P R O D U C T I O N

E V E N T  R E N TA L S ,  C O O R D I N AT I O N  A N D  P R O D U C T I O N  2 0 0 +  AT T E N D E E S  . . . . . $ 7, 5 0 0

 T O TA L  E V E N T  VA L U E   . . . . . . . $ 1 3 , 8 2 2

 T O TA L  I M P R E S S I O N S   . . . . . . . . . . 1 2 , 4 9 1

M A R K E T I N G  R E A C H  O V E R V I E W


