
Presents

GreenStreet  
1201 Fannin St. 

(Downtown)

The ultimate Sunday Funday 
with booze, food, and games
Sunday, October 12, 2014

11 a.m. to 2 p.m.

Bloody
S U N D A Y

SUNDAY

WRAPBOOK



WHAT: Sunday Bloody Sunday - Bloody Mary Competition

WHEN: Sunday, October 12, 2014

WHERE: GreenStreet

ATTENDANCE: 300

EVENT DETAILS: The crowd came thirsty for Houstonia’s first ever Sunday 
Bloody Sunday bloody mary competition. Sponsored by GreenStreet and Deep 
Eddy Vodka, twelve restaurants and bars went head-to-head to win the title of 
Best Bloody Mary as the House of Blues Gospel Choir belted out beautiful songs. 
In between sips of tomato-ey goodness, guests stopped by the Evamor hydration 
station to cleanse their palates, accessorized up for the photo booth provided by 
Fun Fab Photo Booths, and played yard games such as life-size jenga, giant chess, 
and corn hole.

Proceeds from ticket sales benefited SNAP. Thank you to everyone who attended 
and volunteered, and to the participating restaurants, sponsors and event partners 
for helping make Sunday Bloody Sunday a success!

BENEFITING: SNAP (Spay-Neuter Assistance Program)

-Event Overview-

-Event Sponsors-

-Event Partners-

LOWBROW

+FUN FAB PHOTO BOOTHS & DJS



-Event Photos-



-Event Photos-



-Event Photos-



-Promotional Elements: Digital-

I N T E R S T I T I A L
I M P R E S S S I O N S :  1 9 , 7 4 2

C T R :  8 . 9 3 %
T O T A L  V A L U E :  $ 1 , 3 0 0

E N E W S L E T T E R  A D S
I M P R E S S I O N S :  5 9 , 5 2 3

A V G .  O P E N  R A T E :  2 0 . 6 3 %
T O T A L  V A L U E :  $ 4 , 1 0 0

R O S  A D S
I M P R E S S I O N S :  6 0 , 8 5 9

C T R :  . 3 2 %
T O T A L  V A L U E :  $ 1 , 2 0 0



-Promotional Elements: Social Media-

F A C E B O O K  E V E N T  P A G E
T O T A L  V A L U E :  $ 1 , 5 0 0

P R E  E V E N T  P R O M O T I O N 
F A C E B O O K  &  T W I T T E R

T O T A L  V A L U E :  $ 5 , 0 0 0



-Promotional Elements: Digital-

E V E N T B R I T E  P A G E
T O T A L  V A L U E :  $ 1 , 5 0 0



-Promotional Elements: Digital-

P R E  E V E N T  P R O M O T I O N A L  E B L A S T
I M P R E S S I O N S :  2 2 , 9 2 7

A V G .  O P E N  R A T E :  3 4 . 7 8 %
T O T A L  V A L U E :  $ 1 0 , 0 0 0

D A T E S :  9 / 2 ,  9 / 1 7 ,  1 0 / 3 ,  1 0 / 8 D A T E S :  1 0 / 1 0



-Promotional Elements: Digital-

P R E  E V E N T  P R O M O T I O N 
E D I T O R I A L  C O V E R A G E



-Promotional Elements: Digital-

P O S T  E V E N T  P R O M O T I O N  E B L A S T
I M P R E S S I O N S :  3 6 6

A V G .  O P E N  R A T E :  6 7 . 3 1 %
T O T A L  V A L U E :  $ 4 , 0 0 0



-Promotional Elements: Print-

H A L F  P A G E  I N  S E P T E M B E R  I S S U E  O F  H OU S T O N I A 
T O T A L  I M P R E S S I O N S :  4 5 3 , 6 4 1

V A L U E :  $ 5 , 2 8 0



-Promotional Elements: Print-

F U L L  P A G E  O C T O B E R  I S S U E  O F  H OU S T O N I A 
T O T A L  I M P R E S S I O N S :  4 5 3 , 6 4 1

V A L U E :  $ 8 , 8 0 0



-Promotional Elements: Print-

H A L F  P A G E  I N  B E N E F Ê T E S ,  D E C E M B E R  I S S U E  O F  H OU S T O N I A 
T O T A L  I M P R E S S I O N S :  4 5 3 , 6 4 1

V A L U E :  $ 5 , 2 8 0



-Event Collateral-

E V E N T  S I G N A G E

Bloody
S U NDAY

SUNDAY
Presents

Vote for your favorite bloody mary at 
houstoniamag.com/vote

#SundayBloodySundayHouston

Batanga



-Post Event Social Buzz-



-Post Event Survey Results-

HOW WOULD YOU RATE SUNDAY BLOODY SUNDAY  OVERALL?

100%

HOW WOULD YOU RATE THE FOOD?

86%

HOW WOULD YOU RATE THE DRINKS?

100%

WHICH BEST DESCRIBES YOUR COMBINED ANNUAL  
HOUSEHOLD INCOME FOR THE LAST YEAR?

43%

WHAT WAS YOUR FAVORITE PART OF THE EVENT?
“Hard to say. Really well done in a great venue.”

“The food and drinks in a nice relaxed atmosphere with plenty of seating”

“Tasting the variety of drinks and seeing the creativity  
of each individual participant!”

of attendees rated Above Average

of attendees rated Above Average

of attendees rated Above Average

of attendees have an annual HHI of $100K+



-Event Reach Overview-
D I G I TA L

- E B L A S T S   . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 2 3 , 2 9 3  I M P R E S S I O N S  . . . . . . . $ 1 4 , 0 0 0

- E V E N T B R I T E  R S V P  PA G E   . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . $ 1 , 5 0 0

- F A C E B O O K  E V E N T  PA G E   . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . $ 1 , 5 0 0

- R O S  A D S   . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 6 0 , 8 5 9  I M P R E S S I O N S  . . . . . . . . . $ 1 , 2 0 0

- E N E W S L E T T E R  A D S   . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 5 0 , 0 0 0  I M P R E S S I O N S  . . . . . . . . . $ 4 , 1 0 0

- I N T E R S T I T I A L  A D   . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1 9 , 7 4 2  I M P R E S S I O N S  . . . . . . . . . . $ 1 , 3 0 0

- S O C I A L  M E D I A  P R O M O T I O N S  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . $ 5 , 0 0 0

- B E N E F Ê T E S  O N L I N E  G A L L E R Y  O N  H O U S T O N I A M A G . C O M  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . $ 1 , 2 0 0

P R I N T

- 1 / 2  PA G E  A D  I N  S E P T E M B E R  I S S U E   . . . . . . . . . . . . . . . . . . . . . . .  4 5 3 , 6 4 1  I M P R E S S I O N S   . . . . . $ 5 , 2 8 0

- F U L L  PA G E  A D  I N  O C T O B E R  I S S U E   . . . . . . . . . . . . . . . . . . . . . . . .  4 5 3 , 6 4 1  I M P R E S S I O N S   . . . . . $ 8 , 8 0 0

- 1 / 2  PA G E  I N  B E N E F Ê T E S  D E C E M B E R  I S S U E  . . . . . . . . . . . . .  4 5 3 , 6 4 1  I M P R E S S I O N S   . . . . . $ 5 , 2 8 0

E V E N T  C O L L AT E R A L

- E V E N T  I N V I TAT I O N S .  S I G N A G E ,  D E S I G N ,  A N D  P R I N T I N G   . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . $ 5 , 0 0 0

- W R A P  B O O K  D E S I G N  &  P R I N T I N G  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . $ 5 0 0

E V E N T  P R O D U C T I O N

-   H O U S T O N I A  M A G A Z I N E  E V E N T S  T E A M  D R A W S  O N  E X P E R I E N C E  A N D  R E L AT I O N S H I P S 
T O  P R O D U C E  T U R N K E Y,  E F F I C I E N T  A N D  C R O W D - P L E A S I N G  R E S U LT S .

-  R E N TA L S :  O R G A N I Z E  R E N TA L  N E E D S ,  P L A C E  O R D E R  A N D  C O O R D I N AT E  D E L I V E R Y,  
S E T - U P  A N D  S T R I K E

-  D É C O R :  D E S I G N  A N D  C O O R D I N AT E  D É C O R  E L E M E N T S

-  P H O T O G R A P H Y :  S E C U R E  A N D  C O O R D I N AT E  P H O T O G R A P H E R

E V E N T  C O O R D I N AT I O N  A N D  P R O D U C T I O N  3 0 0  AT T E N D E E S   . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . $ 5 , 0 0 0

T O TA L  E V E N T  VA L U E   . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  $ 5 9 , 6 6 0

T O TA L  I M P R E S S I O N S   . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  1 , 5 1 4 , 8 1 7


