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WEDNESDAY, JUNE 11TH 

SEASONS 52



EVENT OVERVIEW

On Wednesday, June 11, Houstonia honored our 2014 list of Top Dentists 
at Seasons 52 restaurant. Dentists and their team members mingled 
with their peers, while enjoying signature Seasons 52 hors d'oeuvres, 
drinks and live music. Door prizes were generously donated by George H. 
Lewis & Sons, Jaguar Houston Central and Houstonia magazine. Three 
lucky guests won prize packages that included romantic dinners for two, 
an overnight stay at the Omni Woodway, a weekend with a Jaguar, and 
theatre tickets. Goodie bags were presented to every guest, featuring 
lovely gifts from I.W. Marks, Seasons 52, and Houstonia magazine.

The invite-only event was the culmination and celebration of our annual 
editorial survey of Houston area dentists. Houstonia partnered with 
national survey company TopDentists to determine the 2014 award 
winners. TopDentists sent ballots to dentists listed on the American 
Dental Association website and dentist society members in Harris, 
Montgomery, Liberty, Waller, Chambers, Fort Bend, Brazoria, and 
Galveston counties, asking “If you had a patient in need of a dentist, 
which dentist would you refer them to?” Dentists and specialists were 
asked to consider years of experience, education, manner with patients, 
and the use of new techniques and technologies. Highly rated dentists 
were then vetted with the Texas State Board of Dental Examiners to 
check for disciplinary actions. There are many fine dentists not included 
in the list, which is intended as a sampling of the vast array of choices 
available to Houstonians. It should be noted that the list depends heavily 
on the subjective judgments of other surveyed dentists.



EVENT SPONSORS



EVENT PHOTOS



EVENT PHOTOS



I N V I T A T I O N S  
M A I L E D  T O  2 2 8  D E N T I S T S

C E R T I F I C A T E 
P R E S E N T E D  T O  E A C H  2 0 1 4  T O P  D E N T I S T

T O T A L  V A L U E :  $ 4 , 0 0 0

WHEN 
Wednesday, JUne 11th 

5:30–8Pm

WHAT 
Join yoUr felloW 2014 toP dentists 

for beer, Wine, & hors d’oeUVres

WHERE 
seasons 52 

4410 Westheimer

Kindly rsvp by JUnE 6 
houstoniamag.com/rsvp 

832.900.8371

The City’s #1 Selling Magazine
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Thanks to our Sponsors

Top DenTisTs
2014

Honorary Celebration

EVENT COLLATERAL



I N V I T A T I O N  E - B L A S T S
D A T E S :  6 / 3 ,  6 / 4 ,  6 / 1 0
T O T A L  V A L U E :  $ 6 , 0 0 0

PROMOTIONAL ELEMENTS: DIGITAL



E V E N T B R I T E  P A G E
T O T A L  V A L U E :  $ 1 , 5 0 0

PROMOTIONAL ELEMENTS: DIGITAL



P O S T  E V E N T  P R O M O T I O N  E B L A S T
T O T A L  V A L U E :  $ 2 , 0 0 0

PROMOTIONAL ELEMENTS: DIGITAL



PROMOTIONAL ELEMENTS: PRINT

H A L F  P A G E  I N  B E N E F Ê T E S ,  A U G U S T  I S S U E  O F  H O U S T O N I A 
T O T A L  I M P R E S S I O N S :  3 8 7 , 4 9 9



V I D E O  S I G N A G E
F E A T U R E D  E V E N T  S P O N S O R S

E V E N T  S I G N A G E

WELCOME

T H A N KS  TO  O U R  S P O N S O R S T H A N KS  TO  O U R  S P O N S O R S

DOOR PRIZES
Dinner for two at Tony’s restaurant, 4 vouchers for 

Disney’s The Little Mermaid presented by TUTS  
& a Houstonia magazine subscription

Dinner for two at the Petroleum Club, 4 vouchers for 
Disney’s The Little Mermaid presented by TUTS  

& a Houstonia magazine subscription

Weekend with a Jaguar, $100 gift card to El Tiempo,  
3 vouchers for Hands on a Hardbody presented by TUTS  

& a Houstonia magazine subscription

*MUST BE PRESENT TO WIN

T H A N KS  TO  O U R  S P O N S O R S

EVENT COLLATERAL



D I G I TA L

- E B L A S T S   .. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . $ 8 , 0 0 0

- E V E N T B R I T E  R S V P  PA G E   .. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . $ 1 , 5 0 0

P R I N T

- 1 / 2  PA G E  I N  B E N E F Ê T E S  A U G U S T  I S S U E  . . . . . . . . . . . . . . . . .  3 8 7, 4 9 9  I M P R E S S I O N S  .. . . . . $ 5 , 2 8 0

E V E N T  C O L L AT E R A L

- E V E N T  I N V I TAT I O N S .  S I G N A G E ,  D E S I G N ,  A N D  P R I N T I N G  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . $ 4 , 0 0 0

- W R A P  B O O K  D E S I G N  &  P R I N T I N G  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . $ 5 0 0

E V E N T  P R O D U C T I O N

- ��H O U S T O N I A  M A G A Z I N E  E V E N T S  T E A M  D R A W S  O N  E X P E R I E N C E  A N D  R E L AT I O N S H I P S 
T O  P R O D U C E  T U R N K E Y,  E F F I C I E N T  A N D  C R O W D - P L E A S I N G  R E S U LT S .

- �R E N TA L S :  O R G A N I Z E  R E N TA L  N E E D S ,  P L A C E  O R D E R  A N D  C O O R D I N AT E  D E L I V E R Y,  
S E T - U P  A N D  S T R I K E

- �D É C O R :  D E S I G N  A N D  C O O R D I N AT E  D É C O R  E L E M E N T S

- �P H O T O G R A P H Y :  S E C U R E  A N D  C O O R D I N AT E  R O V I N G  P H O T O G R A P H E R

E V E N T  C O O R D I N AT I O N  A N D  P R O D U C T I O N  1 0 0  AT T E N D E E S  .. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . $ 2 , 0 0 0

T O TA L  E V E N T  VA L U E  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  $ 2 1 , 2 8 0

T O TA L  I M P R E S S I O N S  .. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  3 8 7, 4 9 9

MARKETING REACH OVERVIEW


