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Presents

WRAPBOOK

447 HEIGHTS BLVD.

3 to 7 pm

SUNDAY, SEPTEMBER 14, 2014

Texas-sized bites, 
endless beer, 

cocktails, and more!

#HoustoniaTailgate



WHAT: Second Annual Tailgate Party presented by Bud Light Platinum 

WHEN: September 14, 2014

WHERE: Houstonia House

EVENT DETAILS: The mood was energetic and exciting as 150+ fans cheered the Texans 
through their victory against Oakland. Guests enjoyed an array of tailgate favorites cooked 
on-site and two open bars through the duration of the game. 100% of proceeds from the raffle 
went to TWELVE and prizes included a pair of Charriol Cable Diamond earrings courtesy 
of I W Marks Jewelers, gift cards from Beck’s Prime, Frank’s Americana Revival and Triple 
J’s Smokehouse, gift baskets from Jack Daniel’s and Deep Eddy Vodka, concert tickets from 
TWELVE, and tickets to Reefer Madness from Houstonia.

SPONSORS: Bud Light Platinum, I W Marks Jewelers, Jack Daniel’s

EVENT PARTNERS: Beck’s Prime, Dos Cubanos Pig Roasts, Deep Eddy Vodka,  
Evamor Artesian Water, Frank’s Americana Revival, Party Booths, Selmo Italian Wines, 
Triple J’s Smokehouse, What’s the Occasion? Creative Cakery

BENEFITING: TWELVE, raffle raised $790 for the organization 

EVENT OVERVIEW

EVENT PARTNERS

EVENT SPONSORS
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I N V I T A T I O N  E B L A S T S
D A T E S :  8 / 1 ,  8 / 1 9 ,  9 / 5 ,  9 / 1 1

I M P R E S S I O N S :  2 9 , 7 6 2
A V G .  O P E N  R A T E :  2 5 . 0 2 %

T O T A L  V A L U E :  $ 8 , 0 0 0

W E B  R O S  &  E N E W S L E T T E R  A D S
R O S  I M P R E S S I O N S :  7 0 , 4 6 1  -  C T R  . 1 2 %

E N E W S L E T T E R S  I M P R E S S I O N S :  5 0 , 0 0 0
T O T A L  V A L U E :  $ 7 , 0 0 0
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PROMOTIONAL ELEMENTS: DIGITAL



F A C E B O O K  P A G E
T O T A L  V A L U E :  $ 1 , 5 0 0
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E V E N T B R I T E  P A G E
T O T A L  V A L U E :  $ 1 , 5 0 0
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PROMOTIONAL ELEMENTS: DIGITAL
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PROMOTIONAL ELEMENTS: SOCIAL MEDIA

T O T A L  V A L U E :  $ 5 , 0 0 0



P O S T  E V E N T  P R O M O T I O N  E B L A S T
I M P R E S S I O N S :  2 , 2 8 3

O P E N  R A T E :  2 1 . 6 %
T O T A L  V A L U E :  $ 2 , 0 0 0
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PROMOTIONAL ELEMENTS: DIGITAL



F U L L  P A G E  A U G U S T  I S S U E  O F  H OU S T O N I A 
T O T A L  I M P R E S S I O N S :  4 5 3 , 6 4 1

V A L U E :  $ 8 , 8 0 0
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H A L F  P A G E  I N  S E P T E M B E R  I S S U E  O F  H OU S T O N I A 
T O T A L  I M P R E S S I O N S :  4 5 3 , 6 4 1

V A L U E :  $ 5 , 2 8 0
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PROMOTIONAL ELEMENTS: PRINT



H A L F  P A G E  I N  B E N E F Ê T E S ,  N O V E M B E R  I S S U E  O F  H OU S T O N I A 
T O T A L  I M P R E S S I O N S :  4 5 3 , 6 4 1

V A L U E :  $ 5 , 2 8 0
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E V E N T  S I G N A G E
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EVENT COLLATERAL

BEER 
BUD LIGHT, BUD LIGHT PLATINUM,  

JOHNNY APPLESEED CIDER, MONTEJO

LIQUOR 
JACK DANIEL’S 

JACK DANIEL’S HONEY 
DEEP EDDY VODKA

WINE  
SELMO CHIANTI

BUBBLY 
 SELMO PROSECCO

NON-ALCOHOLIC 
EVAMOR ARTESIAN WATER 
VARIETY OF SOFT DRINKS

$10 RAFFLE 
PRIZES INCLUDE

IW MARKS - TBD

$100 GIFT CARD TO BECK’S PRIME

$100 GIFT CARD TO FRANK’S AMERICANA REVIVAL

$50 GIFT CARD TO TRIPLE J’S BBQ

GIFT BASKET FROM SELMO WINES

GIFT BASKET FROM JACK DANIELS

GIFT BASKET FROM DEEP EDDY VODKA

PAIR OF CONCERT TICKETS FROM TWELVE:

- JOE PUG / BO SAILING (9/26)

- JAMIE LIN WILSON (10/3)

TUTS - REEFER MADNESS TICKETS (9/25 SHOW)

PLEASE DRINK RESPONSIBLY.

100% of proceeds will go to TWELVE.org



POST EVENT SOCIAL BUZZ
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D I G I TA L

- E B L A S T S  .. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 2 9 , 7 6 2  I M P R E S S I O N S . . . . . . . . $ 1 0 , 0 0 0

- E V E N T B R I T E  R S V P  PA G E  .. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . $ 1 , 5 0 0

- F A C E B O O K  E V E N T  PA G E  .. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . $ 1 , 5 0 0

- R O S  A D S  .. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 7 0 , 4 6 1  I M P R E S S I O N S .. . . . . . . . . . $ 1 , 5 0 0

- E N E W S L E T T E R  A D S  .. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 5 0 , 0 0 0  I M P R E S S I O N S .. . . . . . . . $ 5 , 5 0 0

- S O C I A L  M E D I A  P R O M O T I O N S .. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . $ 5 , 0 0 0

- B E N E F Ê T E S  O N L I N E  G A L L E R Y  O N  H O U S T O N I A M A G . C O M . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . $ 1 , 2 0 0

P R I N T

- F U L L  PA G E  A D  I N  S E P T E M B E R  I S S U E  .. . . . . . . . . . . . . . . . . . . . .  4 5 3 , 6 4 1  I M P R E S S I O N S  . . . . . . $ 8 , 8 0 0

- 1 / 2  PA G E  A D  I N  S E P T E M B E R  I S S U E  . . . . . . . . . . . . . . . . . . . . . . . .  4 5 3 , 6 4 1  I M P R E S S I O N S  . . . . . . $ 5 , 2 8 0

- 1 / 2  PA G E  I N  B E N E F Ê T E S  S E P T E M B E R  I S S U E  .. . . . . . . . . . .  4 5 3 , 6 4 1  I M P R E S S I O N S  . . . . . . $ 5 , 2 8 0

E V E N T  C O L L AT E R A L

- E V E N T  I N V I TAT I O N S .  S I G N A G E ,  D E S I G N ,  A N D  P R I N T I N G  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . $ 4 , 0 0 0

- W R A P  B O O K  D E S I G N  &  P R I N T I N G  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . $ 5 0 0

E V E N T  P R O D U C T I O N

- ��H O U S T O N I A  M A G A Z I N E  E V E N T S  T E A M  D R A W S  O N  E X P E R I E N C E  A N D  R E L AT I O N S H I P S 
T O  P R O D U C E  T U R N K E Y,  E F F I C I E N T  A N D  C R O W D - P L E A S I N G  R E S U LT S .

- �R E N TA L S :  O R G A N I Z E  R E N TA L  N E E D S ,  P L A C E  O R D E R  A N D  C O O R D I N AT E  D E L I V E R Y,  
S E T - U P  A N D  S T R I K E

- �D É C O R :  D E S I G N  A N D  C O O R D I N AT E  D É C O R  E L E M E N T S

- �P H O T O G R A P H Y :  S E C U R E  A N D  C O O R D I N AT E  R O V I N G  P H O T O G R A P H E R

- �V I D E O G R A P H Y :  S E C U R E  A N D  C O O R D I N AT E  R O V I N G  V I D E O G R A P H E R

E V E N T  C O O R D I N AT I O N  A N D  P R O D U C T I O N  2 0 0  AT T E N D E E S  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . $ 7, 0 0 0

T O TA L  E V E N T  VA L U E  .. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  $ 5 7, 0 6 0

T O TA L  I M P R E S S I O N S  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  1 , 5 1 1 , 1 4 6
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EVENT REACH OVERVIEW


