
W R A P B O O K

TICKETS $25 or  TWO TICKETS for  $40  •  Includes  BURGERS, BEER, SPIRITS and  MORE!

houstoniamag.com /burger

Featuring  Chef’s choice  burgers from:
B E A V E R ’ S   /   B R A S S E R I E  1 9   /   F U D D R U C K E R S   /   H A V E N   /   J O N A T H A N ’ S  T H E  R U B 

L O W B R O W   /   R A D I C A L  E A T S   /   S U L L I V A N ' S   /   T H E  B U R G E R  PA L A C E   /   T R E N Z A

July 10
6pm to 9pm

Jaguar Houston Central
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Presents

at

7025 Old Katy Road

A mouth-watering-

damn-that-was-

good experience



E V E N T  O V E R V I E W

On July 10th  400+ guest joined us at Jaguar Central and enjoyed:

Food + Drink:

10 Burger Vendors

Unlimted Beer by Bud Light Platinum

Wine by Selmo Wines

Cocktails by Deep Eddy

Entertainment:

DJ Senega

Caricature Artists

Photo Booth

Silhouette Artist

Emcee'd Judging Competition 

Non Profit Beneficiary: Covenant House

$1,400 Proceeds from Raffle



S P O N S O R S
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VENDORS



E V E N T  P H O T O S



E V E N T  P H O T O S



E V E N T  P H O T O S



P R I N T

F U L L  P A G E  A D  I N  J U N E  &  J U L Y  I S S U E S  O F  H O U S TO N I A 
T O T A L  I M P R E S S I O N S :  7 7 4 , 9 9 8



P R I N T

T W O  T H I R D  P A G E  I N  B E N E F Ê T E S ,  S E P T E M B E R  I S S U E  O F  H O U S TO N I A 
T O T A L  I M P R E S S I O N S :  3 8 7 , 4 9 9



D I G I T A L

I N V I T A T I O N  E - B L A S T S
A V E R A G E  O P E N  R A T E :  2 9 % 

T O T A L  I M P R E S S I O N S : 1 9 , 3 5 9



D I G I T A L

R O S  &  N E W S L E T T E R  A D  S I Z E S

160x600

415x100

300x250

728x90

300x600



D I G I T A L

E N E W S L E T T E R S
A V E R A G E  O P E N  R A T E :  2 3 % 

I M P R E S S I O N S :  8 2 , 0 9 3



D I G I T A L

R O S  A D S  O N  H O U S T O N I A M A G . C O M
A V E R A G E  C T R :  2 3 % 

I M P R E S S I O N S :  1 9 7 , 4 3 1



D I G I T A L

E V E N T B R I T E  P A G E



D I G I T A L

H O U S TO N I A  F A C E B O O K  E V E N T  P A G E



D I G I T A L

P R E - E V E N T  E B L A S T
T O T A L  I M P R E S S I O N S :  1 4 9

A V E R A G E  O P E N  R A T E :  6 7 %



S O C I A L  M E D I A

F A C E B O O K  &  T W I T T E R
F O L L O W E R S :  2 2 , 7 0 0 +



D I G I T A L

G A S T R O N A U T  E V E N T  S L I D E S H O W 
T O T A L  I M P R E S S I O N S :  7 , 0 2 5



D I G I T A L

P O S T  E V E N T  T H A N K  Y O U  E B L A S T
T O T A L  I M P R E S S I O N S :  7 , 0 4 3
A V E R A G E  O P E N  R A T E :  2 2 %



D I G I T A L

P O S T  E V E N T  E V E N T  S U R V E Y

WHAT WAS YOUR FAVORITE PART OF THE EVENT?

“I loved how friendly and inviting everyone was. Being new to Houston, 
I like to check out the local events being held and to be surrounded 

by such genuine people always has me coming back.”

“The food and drinks provided with the entertainment was a great value for the money.”

“Not too crowded and plenty to do besides just eat. Fabulous evening!”

“There was enough to go around! I was drinking wine, and it was so easy to 
grab a glass. Cocktails and beer were plentiful, too. And of COURSE, there was 
more food than we could eat! The availability of everything was such a pleasant 
surprise. Frequently at events, there are long lines and it feels like you just get a 

bit here, a tad there...your event was wonderfully plentiful.”

HOW WOULD YOU RATE BURGER BASH  OVERALL?

100%
of attendees rated Above Average

HOW WOULD YOU RATE THE FOOD?

96%
of attendees rated Above Average

WHICH BEST DESCRIBES YOUR COMBINED ANNUAL  
HOUSEHOLD INCOME FOR THE LAST YEAR?

44%
of attendees have an annual HHI of $100K+



S O C I A L  M E D I A

P O S T  E V E N T  S O C I A L  M E D I A B U Z Z



E V E N T  C O L L AT E R A L

E V E N T  S I G N A G E



M A R K E T I N G  R E AC H  OV E R V I E W

D I G I TA L

- E B L A S T S  .. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  1 9 , 3 5 9  I M P R E S S I O N S  .. . . . . . $ 1 9 , 5 0 0

- HOUSTON I A  F A C E B O O K  P R O M O T I O N S  .. . . . . . . . . . . . . . . . . . .  1 4 , 4 0 9  F O L L O W E R S  . . . . . . . . . . . $ 1 , 7 5 0

- HOUSTON I A  T W I T T E R  P R O M O T I O N S  .. . . . . . . . . . . . . . . . . . . . . .  8 , 2 9 7  F O L L O W E R S  .. . . . . . . . . . . . . . $ 6 0 0

- HOUSTON I A  N E W S L E T T E R  A D S  .. . . . . . . . . . . . . . . . . . . . . . . . . . . . .  8 2 , 0 9 3  I M P R E S S I O N S  . . . . . . . . $ 7, 9 0 0

- H O U S T O N I A M A G . C O M  A D S  .. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  1 9 7, 4 3 1  I M P R E S S I O N S  .. . . . . . . $ 3 , 9 4 8

- H O U S T O N I A M A G . C O M  S L I D E S H O W  .. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . $ 1 , 5 0 0

- E V E N T B R I T E  PA G E  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . $ 1 , 5 0 0

- F A C E B O O K  E V E N T  PA G E  .. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . $ 1 , 5 0 0

P R I N T

- F U L L  PA G E  A D  I N  J U N E  I S S U E  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  3 8 7, 4 9 9  I M P R E S S I O N S  .. . . . . $ 8 , 8 0 0

- F U L L  PA G E  A D  I N  J U LY  I S S U E  .. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  3 8 7, 4 9 9  I M P R E S S I O N S  .. . . . . $ 8 , 8 0 0

- 2 / 3  PA G E  I N  B E N E F Ê T E S  S E P T E M B E R  I S S U E  . . . . . . . . . . .  3 8 7, 4 9 9  I M P R E S S I O N S  .. . . . . $ 4 , 4 0 0

E V E N T  C O L L AT E R A L

- E V E N T  I N V I TAT I O N S ,  S I G N A G E ,  D E S I G N ,  A N D  P R I N T I N G  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . $ 7 5 0

E V E N T  P R O D U C T I O N

- E V E N T  C O O R D I N AT I O N  A N D  P R O D U C T I O N  3 5 0  AT T E N D E E S  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . $ 9 , 4 6 4

T O TA L  E V E N T  VA L U E  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  $ 7 2 , 4 1 2

T O TA L  I M P R E S S I O N S  .. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  1 , 4 8 4 , 0 8 6


